Introduction
In recent years, the use of social media has become common among protest movements in different parts of the world. Facebook, Twitter and blogs played prominent roles in such cases as the Arab Spring, the Occupy movement, the Indignados movement and the Gezi Park protests in Turkey . While all of these attracted a diverse following, students and young Internetconnected middle class citizens, for whom using social media is often second nature, comprised a large portion of the protesters (Gerbaudo, 2012; Castells, 2015 . These, often emotive and passionate protests, have been put forward as examples of online political participation and a move towards more democratic politics.
Besides the highprofile protests mentioned above, many others took place in different parts of the world, including Central and Eastern Europe. Social media were used extensively during the 2013 uprising in Ukraine against the proRussian government of Viktor Yanukovich (Onuch, 2015; Gruzd and Tsyganova, 2015) , and the 2013-2014 protests against the Oresharski cabinet in Bulgaria (Ganev, 2014; Tomov and Raycheva, 2015) . Other similar protests have taken place in the relatively more stable democracies of the region, such as the 2012-2013 protests against the Slovenian government (Sevignani, et al., 2014) .
As a relatively selfcontained and almost immediately successful campaign which started on Facebook, this protest can serve as a suitable case study for research of protest and participation in social media. Much of the existing literature focuses on organizational structures and mobilization potential of online protests (Eltantawy and Wiest, 2011; Kavada, 2014; Aday, et al., 2012 . In this study, we argue for a more thorough study of the content of protest communication, namely the role of affect and emotion. As Jasper (1998) points out, social movements tend to be driven by emotional rather than rational concerns. This was especially true of this protest, which channeled moral outrage over the actions of the politicians involved in the "coup". The aim of this article is thus to demonstrate the role of emotions as a catalyst for political protest.
(Re)discovering emotions in social movement theory As a subject of study, social media protests occupy the intersection of at least two fields -social movement studies (usually considered a subfield of sociology) and media studies. However, as Cammaerts notes, "the fields of political science and political sociology often have been blind to what media and communication studies have to offer and vice versa [...]" [1] . In this paper, we will attempt to integrate the strengths of both of these disciplines.
The sociological study of social movements has flourished since the late 1960s protests. Initially, this was a reaction to previous conceptualizations of crowds, which emphasized their irrational mob behavior (Le Bon, 2001 ). In the 1960s, movements started to be viewed instead as purposive and following rational agendas (Della Porta and Diani, 2006) . A number of approaches towards the topic emerged focusing on resource mobilization or the structural conditions leading to the emergence of social movements. Since the 1980s, theories of framing have been used extensively to study the ways in which social movements articulate their goals and mobilize supporters. According to Snow, et al. (1986) , frames are schemata of interpretation which render events meaningful and help guide collective action. However, these schemata were seen as cognitive and rational rather than emotional. There was little space for research into emotion in the 1970s-1990s period. According to , emotions have led "a shadow existence for the last three decades, with no place in the rationalistic, structural, and organizational models that dominate academic political analysis" [2] .
Recent protests have attracted considerable interest among social movement studies. In the tradition of resource mobilization theory, studies about these events focused on the role of digital media as tools that help organize protests and gain sympathizers (Aday, et al., 2010; Eltantawy and Wiest, 2011; Kavada, 2013; Bennett, et al., 2014; Aslan, 2015 .
However, the focus on pragmatic and organizational uses of social media often obscures the role of emotions. According to , both negative (fear, outrage, or shame) and positive (trust, loyalty, or hope) emotions are central to social movements, and without emotions, there might be "no social action at all" [3] . Instead of dismissing emotions as irrational and dangerous (as was the case in the early sociology of the crowd), he sees them as powerful motivators, which explain both momentary action and continued allegiance (Jasper, 2011) . As we will see later, emotions are especially important in contemporary protests which tend to unfold quickly and hardly allow for longterm strategic planning.
While the debate on social media effects is still open, it is the actual process of mobilization which we will examine in this paper. Such investigation requires a more nuanced understanding of both technological features of social media and its relationship to content that protest movements circulate. Regarding the former, we can use the concept of affordances, which media studies borrowed from design theory (boyd, 2011). Gaver defines affordances as "properties of the world that are compatible with and relevant for people's interactions" [6] . The properties of social media afford their users to post and share content (including images and video) instantaneously, to comment or offer "likes" to existing content, or to create "events", which people may "join", signaling their intention to participate.
The affordances of social media have made them a relatively lowbarrier means of communication and organization. People routinely use them for various personal and practical reasons, as well as for political purposesand may seamlessly move between any of these modes of communication (Jenkins, 2006) . Empirical studies have shown that the use of social media is driven by emotional needs (Wang, et al., 2012) and that people use them for entertainment and affective communication (QuanHaase and Young, 2010; Smock, et al., 2011; Alhabash, et al., 2014 . Chakrabarti and Berthon (2012) argue that social media can amplify both negative and positive emotions [7] .
Despite the pervasiveness of emotional communication, research into online political participation has been largely informed by the Habermasian ideal of the public sphere (Habermas, 1989) and thus focused on the use of digital media for rational deliberation (Lewinski, 2010; Ruiz, et al., 2011; Weber, 2014; Wright and Street, 2007 . According to , "the rationalist bias tends to discount a wide array of communicative modes that can be of importance for democracy, including the affective, the poetic, the humorous, the ironic, and so forth." [8] Several recent studies of protest discourses have shown that much of their content is personal, informal, emotional or humorous (Harlow, 2013; Jungherr, 2012; Milner, 2013; Peck, 2014 .
Social movement theory has also begun to accept emotion as an important driver of protest and participation. This tendency can be demonstrated by Gerbaudo's work on the multiple protest movements of 2011 (Arab Spring, the "indignados" movement, and Occupy Wall Street). Drawing from Jasper, he claims: "Facebook messages, tweets and blog posts have constituted not simply channels of information but also crucial emotional conduits through which organisers have condensed individual sentiments of indignation, anger, pride and a sense of shared victimhood and transformed them into political passions driving the process of mobilisation." [9] Castells also speaks of spontaneous networked movements "triggered by a spark of indignation [...] or a peak of disgust with the actions of the rulers." [10] In line with Gerbaudo's work, this article will investigate how emotional narratives made people come together, first online, and then in the streets. While Gerbaudo's analysis drew from interviews with protesters and activists, our case study focuses on the contributions by the movement's supporters.
Methodology
The main questions that have driven this case study are in summary: "How was emotional discourse deployed by both the protest leaders and 21. 8. 2016 The coup that flopped: Facebook as a platform for emotional protest | Švelch | First Monday http://firstmonday.org/ojs/index.php/fm/article/view/6333/5188 4/16 ordinary supporters of the protest, and how did it relate to the dynamics of mobilization?" In addition, we will take into account the role of humor, and mainstream media coverage of the protests.
We draw conceptual and methodological inspiration from previous discussions of framing and emotions (Goodwin, et al., 2001; Kemper, 2001 ). Jasper proposes to study emotions in social movements similarly to how more cognitive cultural meanings -such as the goals or values of a movement -are examined, i.e., to analyze their expressions in discourse . Goodwin and Jasper suggest including emotions in the otherwise cognitively oriented framing theory and to apply the resulting combination to social movements . We can therefore see emotions as framing devices, in a fashion similar to existing studies of diverse types of movements, including animal rights activism (Groves, 2001) or the anticonsumerist Adbusters foundation (Wettergren, 2005) .
Our study takes a mixedmethod approach and focuses on one specific protest as it unfolded between 27 October 2013 and 8 November 2013. Our primary material is the content of the Facebook page "I want Bohuslav Sobotka, not Michal Hašek", collected using the Scrapbook extension for Mozilla Firefox. Later on, we mined for formatted data using the Netvizz application for Facebook (Rieder, 2013) . Overall, we collected 85 posts by page administrators ("posts by page"), 860 posts by users ("posts by others") and 2,216 comments and replies. For qualitative analysis, we built a smaller corpus of 300 posts and comments, taking into account the impact of the selected items, as well as diversity of the corpus [11] .
To provide a general overview of the development of the protest in the online environment, we gathered basic metrics from the page, including numbers of posts and comments per day. In addition, we have conducted a frequency analysis of the news articles/items about the "coup" in the Czech media during the same period (27 October 2013 -8 November 2013), using the keywords "Sobotka" and "Hašek"; the search resulted in the total of 2,703 news items for the two weeks observed [12] .
In the qualitative part of our research, we first established categories of messages posted by page administrators, following the typology developed by Hinsley and Lee (2015) . Then, we went on to analyze framing processes at play, using the concepts developed by Snow, et al. (1986) , namely frame bridging, which involves linkage of a movement with "unmobilized sentiment pools or public opinion clusters." [13] . The central component of our analysis was the identification and interpretation of emotions expressed by protest supporters. Here, we drew from Jasper's (1998) inventory of emotions, paying special attention to moral emotions, as "emotions most directly connected to moral sensibilities [...] are especially pervasive as motivators of action." [14] We identified emotions in user posts, based on their explicit expression or on the loaded vocabulary utilized by the users. While not everyone openly expresses their emotions in online environments, we can suppose that people who "like" the items share the emotional attitude expressed, at least to some extent.
Inspired by Wettergren's research which combined analysis of emotions and irony, we focused not only on (seemingly) earnest emotional expressions, but also on irony and humor, including image memes (Harlow, 2013; Milner, 2013; Shifman, 2011 .
To incorporate the views of the page administrators, we conducted an e mail interview with the spokesman of the movement, Martin Vrba. All material in this case study is originally in Czech and all quotes were translated into English by the authors.
Dynamics of Facebook mobilization
Before we start analyzing the emotions at play on the Facebook page, it is necessary to describe the dynamics of the protest and the way it unfolded over the short course of 13 days. As we mentioned above, the election into the Chamber of Deputies of the Czech Parliamentgenerally regarded as the country's most important elections -had closed on Saturday, 26 October 2013 at 2pm. The definitive results were announced by Saturday evening: Social Democrats led by Bohuslav Sobotka received 20.45 percent votes, followed by the new centrist populist party ANO 2011, which gathered 18.65 percent and was hailed as the true "winner" of the elections.
The same evening, a meeting took place between the president Zemanwho had had a strained relationship with Sobotka -and a prominent group of Zeman's supporters from the Social Democratic Party, including one of the party's vicechairs Michal Hašek, Sobotka's longstanding rival [15] . The next day at the party's presidium meeting, Hašek's group took control of the presidium, and passed a resolution which asked Sobotka to step down as Chairman. Sobotka's supporters considered this maneuver an illegitimate "coup" organized with the help of a third party, the president Zeman. In their eyes, Zeman saw a chance to help his ally Hašek rather than Sobotka, become the next prime minister.
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The following day, a group of activists launched the Facebook page called "I Want Bohuslav Sobotka, not Michal Hašek" (IWBS). The group included contributors of the leftwing online news outlet Deník Referendum [16] , and members of the progressive leftwing activist groups Idealisté.cz and Generace Z [17] . According to the spokesman of the initiative, Martin Vrba, it was not a partisan effort. "The group came together around the belief that were the 'coup' to be successful, progressive elements of the Socialist Democratic politics would suppressed -and furthermore it would be done in a way that does not fit into democratic politics." (Vrba, 2015) As Vrba confirmed, Sobotka himself was not involved in the initiative.
The first post on the page dates from 27 October 2013, 8:30pm. An hour later, the administrators announced a demonstration, which was to take place on Monday evening, and created a Facebook event for it. By 11:39pm, the page boasted more than 1,000 likes, and more than 100 people confirmed their participation in the demonstration. The Monday demonstration was attended by hundreds [18] of people, including some notable Sobotka supporters from the Social Democratic party. By Monday night, the page reported over 5,000 likes, a high number given that the party's own official Facebook page had only about twice as many likes at the time (Štětka, 2014) . Figure 1 shows the development of page likes in the week following the foundation of the Web site. The demonstration, as well as the initiative itself, attracted significant media coverage in all major daily papers and TV newscasts. At the same time, news media continued to follow the actors of the meeting closely and investigated the circumstances of the "coup". On Tuesday, 29 October 2013, the Czech public service television conducted a live studio interview with Michal Hašek, who denied taking part in the secret meeting. Some hours later, one of the other attendants of the alleged meeting confessed to taking part in it. On 30 October 2013, another demonstration supporting Sobotka took place in Brno -the second largest Czech cityand was attended by around 500 people. Over the course of the day, it became clear that Hašek could no longer defend himself. His claims had been publicly exposed as untruthful, and he was losing the support of both the public and party members. Later that day, he admitted that he did in fact participate in the meeting with president Zeman. This If we look at the data from IWBS Facebook page more closely, we can see that the page attracted most likes and most traffic in the period that immediately followed the coup. On Figure 1 , we can see that the page gained more than half of its "likes" on 28 October 2013, the day of the first demonstration. Figure 2 shows the dynamics of the activity on the IWBS Facebook page. The number of posts (both by administrators and users), as well as the number of comments and replies to these posts also peaked on the day of the first demonstration (28 October 2013), stayed high the next day, but fell dramatically when the tides started to turn and Hašek confessed. Based on this development, we can argue that the initial surge of activity resulted primarily from an immediate response to the "coup".
Press coverage followed a similar pattern, although delayed by one day. Figure 3 shows that on 28 October 2013, one could observe only negligible increase of the number of news items, but a rapid surge in Facebook engagement. The attention of the press peaked on 29 October 2013 -the day following the Prague demonstration -and started falling the day after Hašek's confession. In the initial stages of the protest, quantitative changes in Facebook activity therefore preceded, rather than followed, the reporting by professional news media. Although no causal relationship should be implied, the comparison suggests that the scale of Facebook users' mobilization cannot be explained solely as a reaction to news media, but that it had a life of its own. This illustrates the immediate appeal of the Facebook page which attracted citizen and activist voices mere hours after the "coup". In the following sections, we will focus on the content of the communication on the IWBS Facebook pages to show how the immediate attraction of the movement was related to the fact that the events -and the way they were portrayed by page administrators -appealed to emotions rather than partisanship.
Emotions and humor in social media discourse
The conversation on the IWBS Facebook page has been, to a large extent, controlled by the page's administrators [19] . Their posts received hundreds of "likes" (with an average of 140.47) and dozens of comments (on average 25.61). The administrators had the opportunity to mobilize support, as well as set a tone of the discussion. Based on Hinsley and Lee's (2015) typology, we have identified five types of posts. In our material, the administrators (1) mobilize users to spread the message, share the link to the page, or to write email messages to members of the Social Democratic Party; (2) bring news about the progress of the initiative, including press coverage; (3) share statements of support from public personalities, party members and the party's local organizations. The admins also posted (4) expressive and emotive evaluations of the actors and events; and (5) humorous reactions to the events, mostly making jokes about the perpetrators of the coup. More than one strategy was often employed within the same post. As we suggested above, our analysis will focus mainly on the latter two categories.
In terms of formal properties, many posts consist of plain text or links to existing news articles. However, among the page's best "liked" and most memorable pieces of content are images which contain black and white portraits of the politicians involved on orange background (orange being the brand color of Czech Social Democrats), and a mobilizing or expressive message.
Given the title of the Facebook page, it is not surprising that user contributions in our corpus were overwhelmingly supportive, although some dissent was present, especially among the few user posts which attracted a small number of likes, but a relatively higher comment count [20] .
Despite setting the tone of the debate, IWBS administrators never mentioned their names or political allegiances in their posts, preferring to become "soft leaders" who set the scene and create an outlet for participation . They also refrained from explicitly promoting their own leftwing progressive agenda. This was likely to contribute to the wide appeal of the movement, which seemed unconnected to any existing political entity, but rather presented itself as an ad hoc reaction to a specific political -and moral -event.
Channeling moral emotions: Beyond party politics
From the very beginning, the administrators and sympathizers alike framed the protest as something that reached far beyond party politics. They portrayed president Zeman's interference as well as Hašek's unscrupulous attempt to wrest control from Sobotka as undemocratic, unfair, and -most importantly -morally repugnant. We will illustrate this with a qualitative probe of the discourse which unfolded.
According to Vrba (2015) , IWBS did not "frame the narrative as an internal matter of the Social Democratic Party, but as a struggle for the democratic nature of the partisan system as such." This struggle was portrayed in emotional terms. The very first post by the page administrators stated: "Bohuslav Sobotka must not bend before the pressure of Zeman's fifth column in the Czech Social Democratic Party. We want Bohuslav Sobotka as prime minister, not Michal Hašek, and we ask the leaders of Czech Social Democratic Party to support him." The word coup was used on the page for the very first time an hour later in a user comment which said: "This is an appalling coup!" The next day, it was also adopted by the page admins [21] .
In the first two days of the campaign, IWBS called Hašek and his companions "mafia" and used the expression "betrayal from Prague Castle", the Castle being the seat of the President. The activists framed the coup as a moral failure and a threat to democracy rather than a threat to progressive leftwing politics. As moral sensibilities are more commonly shared than political allegiances, this kind of framing can be seen as a successful example of frame bridging.
The moral tone of the discourse intensified when it was revealed that Hašek attempted to cover up the alleged meeting. The revelation contributed to frame amplification by removing potential ambiguity (see Snow, et al., 1986) and reinforcing the definition of the "coup" as a morality issue. The two most popular images posted by IWBS administrators both focused on this fact. The first one (754 likes) showed the faces of the "traitors" and said "We do not want liars amongst us!" The second one (617 likes) contained Hašek's portrait and the following message: "Michal Hašek, you are not only a traitor, but also a LIAR in front of the whole nation. We demand that you step down from all of your party posts and suspend your membership in the party." The moral dimension of the events, along with the perception that democratic processes might be failing, attracted a number of sympathizers who would usually not support or vote for Social Democracts. In 17 out of the 215 posts or comments by users in our corpus (7.91 percent), the authors explicitly stated they did not vote for the party, but supported Sobotka against Hašek nonetheless -and we can assume that more users held that opinion privately. Five out of eight most liked comments in the corpus make an argument similar to this one: "I didn't vote for Social Democrats, but I'll happily support Sobotka against the filth that is going on."
If we read the corpus through the lens of Jasper's typology of protest emotions, we can see that the events triggered intense, and often deeply personal, emotional reactions in many of the users, who did not hesitate to express them. Five political emotions featured prominently among user responses, all of them closely tied to moral sensibilities -outrage, shame, indignation, and sympathy .
Being a negative shortterm emotion, outrage is at its most palpable in the posts and comments which include emotionally loaded vocabulary and explicit descriptions of one's immediate feelings. The users say that the events are "disgusting" and make them want to "puke"; they call the conspirators Zeman's "bootlickers" and "swines". The third most liked user comment (95 likes) exclaims: "Not to support Sobotka is a murder of all decent Social Democrat voters."
The emotion of shame is brought up by both page administrators and users. The former invite their audience to "support politics that you don't have to be ashamed of". The latter admit they feel ashamed for the cities where "traitors" came from or for the political representation of their country: "I have rarely felt more ashamed for my city than after reading this headline". Another commenter says: "I am ashamed for my president. I am ashamed to be a Social Democratic voter. [...] Please, Mr. Sobotka, keep on fighting, so that I don't have to be ashamed for you as well. Thanks." Other people expressed their indignation over being cheated: "Bohuslav Sobotka should lead this government. As a voter, I feel cheated." Expressions of positive emotions, though present, attracted relatively less attention that the negative ones. They tended to frame Sobotka as a victim of betrayal. Users voiced their sympathy for him by saying that they would "root for him" and wished him strength. The administrators also took advantage or more longterm loyalties and animosities of people by pitting Sobotka against the controversial figure of President Zeman. One of the mobilization messages made it clear: "Come to Prague Castle today and show Zeman and his minions [...] that democratic principles are worth more than toilet paper!"
http://firstmonday.org/ojs/index.php/fm/article/view/6333/5188 9/16
Overall, we can see that the IWBS Facebook page became a conduit for disgruntled citizens to share their immediate emotional reactions to the attempted "coup". The frame of "betrayal" and "coup", suggested in a rather neutral language by the page administrators, was amplified by individual users, who did not shy away from much stronger language. The discourse which unfolded on the Facebook pages was then brought into the streets, where people showed up with banners referring to "coup", "betrayal" and "liars".
Photoshopped images as playful protest
Besides emotions, humor is also a frequent mode of political discourse and an understudied means of political protest. As Jenkins, Milner and other scholars have observed, usergenerated Internet memes, which start to circulate in response to significant public events, can be considered a form of vernacular and populist political expression, as well as online participation (Highfield, 2015; Jenkins, 2006; Jungherr, 2012; Milner, 2013 .
We extracted 39 items from comments and user posts on the IWBS Facebook pages, most of which were imagebased, two being videos and one a simple computer game. In terms of their formal properties, they ranged from crude to professionallooking; in terms of content, they ranged from pictures of pigs with the faces of the coup perpetrators to witty and unexpected juxtapositions. The early ones mostly commented on the nature of betrayal and portrayed Hašek and his coconspirators as turncloaks in league with the president Zeman.
The game SoBoHaZem Invaders was published on 28 October 2013. A simple clone of Space Invaders, it pitted the playercontrolled Sobotka against swarms of aliens represented by portraits of the conspirators Roman Onderka, Michal Hašek, and, on the final level, Miloš Zeman. While the game hardly made a sophisticated argument about party politics, it proved the willingness of the author to engage with and entertain the online public with a topical computational artifact. Thanks to its unambiguously embarrassing nature, the revelation of Hašek's fabrication inspired people to create several popular images. The most liked user comment (113 likes) on the IWBS Facebook page was a photoshopped image of Hašek as a schoolboy who diligently raises his hands when asked "Is there anybody here who is certain he wasn't at Zeman's place on Saturday?" In addition to a remix of a popular Czech children's comics, the coup even generated a variation on the "Downfall" video meme (Cheezburger, Inc., 2013) , which shows Adolf Hitler losing his temper after hearing that Hašek confessed to his participation in the meeting.
As people tend to use Facebook as a source of entertainment, circulation of couprelated Internet memes can be seen as evidence of popular participation. In this case, enough artifacts were produced and shared to warrant news articles on major online news sites which collected them while praising the creativity of Internet users (Vítková, 2013; Smíchov, 2013 . This online ridicule of Hašek foreshadowed the public opinion polls which showed minimal support for his faction.
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Conclusions According to the IWBS spokesman Martin Vrba, the members of the movement "believe that the activities organized through the page made a significant contribution to the balance of power inside the Social Democratic party during the faction struggle which was going on at the time." (Vrba, 2015) But as in all protest movements, it is extremely difficult to estimate the impact of the social media campaign. The failure of the coup can be attributed to several factors -among them the media who investigated the coup and provided evidence that Hašek was not speaking the truth, the internal struggles within the Social Democratic party, and the public condemnation of Hašek channeled by social media. All of these three developments influenced and fueled each other. It is unlikely that Facebook page alone would have brought Hašek down. However, it was the primary and most uptodate communication channel of the protest organizers. As Vrba puts it, "the Facebook page proved to be a really effective method of mobilizing the largest amount of people in a shortest time period, in order not to waste the 'momentum' of the situation." (Vrba, 2015) The lightningfast mobilization of hundreds of people, which can be observed in our quantitative data, served as a proof that Sobotka had considerable public support and did so even before postelection polls could be conducted. The page also managed to gain support among party members and the media, posting names of party members who stood up against the coup, as well as links to news articles reporting on or supporting their cause. Traditional categories of political participation, like contacting MPs, were conducted alongside newer ones -contacting representatives became especially widespread thanks to a list of email addresses of Social Democratic MPs that circulated among Sobotka's supporters and was repeatedly posted on the page.
In our analysis of the protest, we connected the timeliness of the protests with their emotional nature. When the moral frame was in place, pro Sobotka activists did not have to spend extra effort persuading potential sympathizers to adopt their outlook. Users themselves concentrated on the issues of morals, decency and betrayal -"common denominators" that could bring together a diverse array of supporters, including diehard Social Democrats, voters of other parties or people who simply dislike president Zeman. The Facebook page catalyzed the protest by offering a space where all of these people could vent their emotions, by expressing them both earnestly and jokingly. The movement then streamlined the accumulated emotions into a protest that mattered in the eyes of the media and politicians. Physical presence in the streets -or at Prague Castle, in our case -as well as direct messages to politicians constituted definitive and resolute demonstrations of the movement's power. As Vrba pointed out, movement organizers considered their presence at demonstrations "natural" (Vrba, 2015) . Only a small minority of Facebook supporters attended these demonstrations, but we cannot dismiss the rest as mere "slacktivists" (Morozov, 2009) . By liking the page and/or sharing their opinions and emotions, each user contributed to the visibility, acceptance and impact of the movement. The large number of page likes was used as a marker of success by page administrators and evoked a sense of solidarity among protest sympathizers. At the same time, the online support displayed by Sobotka's supporters was followed and reflected by the mainstream news media, further promoting and accentuating the political agenda of the protesters.
Overall, the case has illustrated the potential of Facebook as a platform for emotional protest. It indicated that both its technological affordances and usage conventions make it relatively easy for users to instantaneously share emotive responses and jokes about politics, and facilitate fast growth of online protest movements. Along with Gerbaudo, we can claim that "these forms of communication have contributed in creating a contagious sense of anticipation or impetus in advance of the protests." [22] At the same time, supporters of the proSobotka movement did not express their allegiance to a wellestablished movement, but rather to a single powerful message about a particular event which has unleashed an outpour of emotions. This also seems to be the case in many other recent examples of online protests, such as the Gezi Park protests or Slovenian protestivals (Sevignani, et al., 2014; Kavada, 2014 . The protest did not turn into an ongoing campaignwhen the tides started to turn and victory seemed to be guaranteed, Facebook activity started to wane. Throughout the protest's duration, the administrators exposed neither themselves nor their political agenda. We can therefore see the protest as a confirmation of Poell and van Dijck's (2015) thesis that the architecture of Facebook supports "eventoriented" activism.
In our paper, we wanted to demonstrate the need to study online protest not only in terms of organization, but also in terms of affect and humor. We can only begin to understand the dynamics of Facebook protest when we take a close look at the content of the messages posted -and these tend to be laced with emotions and humor. The ongoing emphasis on the study of deliberation and organization overshadows the role emotions play in online protest. Emotions of online protest therefore need to be http://firstmonday.org/ojs/index.php/fm/article/view/6333/5188 11/16
demystified by scholarly work. In our Czech case, the capacity for emotional protest was used to support a movement which promoted democratic participation. In other cases, such as the recent marches against immigration into the European Union, emotions and fearmongering are being used by much more problematic populist and extremist movements. Gaining a deeper understanding of online emotional protest is essential in order to understand both kinds of movements. 
